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How digital solutions are having an impact
on the self-management of Type 2 diabetes

Yinka Makinde, Programme Director at DigitalHealth.London tells us exactly how digital solutions
are having an impact on the self-management of Type 2 diabetes across London in the UK
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Personalised interventions
Digital interventions enable healthcare providers to deliver impactful
structured educational programmes
cost-effectively and at scale, giving
people with weight management
issues a better understanding of how
their dietary and exercise habits affect
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The Changing Health programme,
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3 https://www.ncbi.nlm.nih.gov/pubmed/19221377 (Digenio)
https://www.nejm.org/doi/full/10.1056/NEJMoa1108660 (Appel)
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